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‘Partners in Practice’ Program: 
Community Partner Policy and Campus Visit Guidelines 
“Fostering collaborative community engagement in veterinary education.”
Effective Date: August 1, 2025
Ver. 8.19.24

This policy and guidelines may be updated as necessary (beyond the standard 3-year review) to reflect operational needs and address areas identified for improvement. The most current version will be posted on the CVM website.  If plans are made under a previous policy version, we will make every attempt to honor those arrangements. 

Purpose (Intent)
The Partners in Practice program outlines the framework through which the College of Veterinary Medicine (CVM) establishes, supports, and sustains meaningful collaborations with community-based veterinary professionals, practices, organizations, and industry stakeholders. This policy is designed to ensure clarity of expectations, mutual benefit, and educational excellence in all community partner engagements, while ensuring alignment to our educational mission.
The primary intent of the policy is to encourage and facilitate active participation from veterinary practices and professionals who contribute to student learning, clinical training, and professional development. Whether through hosting clinical externships, serving as mentors, participating in campus events, or offering experiential learning opportunities, community partners play a vital role in the education and preparation of future veterinarians.
This policy defines the responsibilities, expectations, and procedures of both the CVM and participating partners, when engaging with students and the program. The intent is to ensure orderly, respectful, and collaborative interactions. It also outlines eligibility requirements, onboarding procedures, and mechanisms for continuous communication and improvement.
The use of university facilities or property to distribute, sell, or receive products and services from vendors and community partners is supported by USU Policy 2301: Individual Conflicts of Interest,  USU Policy 5001: Procurement Policy, and Section 36: Ethical Conduct and Penalties.


Definitions
Club Host: A club host serves as the primary liaison between a student organization (e.g., veterinary student club) and a community partner (such as a veterinary clinic, pharmaceutical company, or industry representative) when the partner is invited to participate in or sponsor an event, activity, or presentation coordinated by the student organization. They represent the club and the college, helping maintain a positive, respectful, and mutually beneficial relationship with the community partner. 
Specifically, the host: 
1. Ensures the visit or event complies with institutional policies related to promotional activities, educational content, conflicts of interest, and appropriate sponsorship. This includes filing an Event Intent Form.
2. Ensures clear, timely, and professional communication between the community partner and the student club, helping align expectations and logistics. 
3. Encourages student participation, introduces the community partner at events, and ensures the session meets its educational or professional development objectives.
Community Partner: A broad term referring to any organization, company, representative, or agent engaged in the development, marketing, distribution, or provision of products or services related to animal health. This includes, but is not limited to, entities that produce or market pharmaceuticals, medical devices, nutritional supplements, diagnostic tools, or other medical products, as well as those that provide veterinary or animal health care services.
   Examples of community partners include:
· Pharmaceutical companies
· Medical and surgical supply companies
· Pet food manufacturers
· Veterinary hospitals and clinics (independent or corporate)
· Diagnostic laboratories
· Distributors of animal health products
· Animal rescue organizations
Student Representative/Ambassador: A student who is formally selected to represent an external organization or community partner in their interactions with the College of Veterinary Medicine (CVM). These positions may be paid or voluntary and are typically designed to promote the entity’s interests, services, or programs within the CVM community. Student representatives serve as liaisons between the organization and the CVM, coordinating activities, facilitating communication, and supporting approved events or engagements in alignment with college policies and values. 
Specifically, the representative: 
1. Ensures the visit or event complies with institutional policies related to promotional activities, educational content, conflicts of interest, and appropriate sponsorship. This includes filing an Event Intent Form.
2. Ensures clear, timely, and professional communication between the community partner and CVM students, faculty, and staff. 
3. Encourages student participation, introduces the community partner at events, and ensures the session meets its educational or professional development objectives.
Vendor: Refers to a representative of a commercial entity that promotes or sells products or services relevant to veterinary education or practice.


Partner Relationships
We appreciate and value your support!
Our students benefit greatly from interaction with professionals who represent a wide spectrum within the veterinary field. As a community partner, whether you are sponsoring an event, offering insight into career opportunities, or sharing innovations in animal health, your partnership and presence is meaningful and valued.
This same sentiment is extended towards our community partner’s role in fostering responsible, professional relationships with our faculty and staff. Whether you are collaborating on educational initiatives, evaluating new technologies, selling products and services, or coordinating industry participation in academic events, your engagement helps connect our college to the broader veterinary profession. These interactions support innovation, enhance student learning, and reinforce our shared commitment to advancing animal health. Your thoughtful collaboration with our faculty and staff is appreciated.

Documentation and Oversight
· All community partners, vendors, representatives, and student clubs must submit an Event Intent Form  in advance of any on-campus promotional activity or vendor-sponsored event whether food or gifts will be distributed or not. 
· The Office of Student Services maintains discretion to review, approve, or deny community partner participation based on appropriateness, past compliance, and educational value.
· The Dean’s Office or Department of Veterinary and Clinical Life Sciences oversees and authorizes sales visits. 

Community Partner Activities and Guidelines
Community partners may engage with the CVM through a variety of approved activities that support the needs and professional development of its members. These approved activities include:
· Educational Presentations 
· Promotional Presentations
· Event Sponsorship 
· Continuing Education
· Sales Visits

1. Educational Presentations - A content-driven session focused on advancing student learning in a discipline-specific area, such as clinical procedures, animal health products, or emerging technologies.
a) Must be organized in collaboration with a faculty member, club advisor, staff coordinator, or student representative. The Office of Student Services can assist with introductions or solicitations for first time visits. 
b) Prior approval is required through the Event Intent Form  process. 
c) Presentations to students by commercial companies must support the educational mission of the CVM. As such, they must focus on enhancing student understanding of basic or clinical sciences, student well-being, diversity, or employment.  Marketing of company products, if included, must directly tie to the scientific knowledge presented and represent no more than 5% of the total presentation.  Failure to comply with this intent will limit future access to DVM students and university facilities and resources.
d) Presenters must clearly disclose any conflicts of interest or affiliations.
e) During student presentations, no on-site sales transactions are permitted without explicit, written authorization from the Office of Student Services.
f) CVM sponsored or hosted presentations have precedence and no other events may be booked during the same time (e.g. Dean’s Town Hall, CVM Lunch and Learns). 
2. Promotional Presentations - A session with a marketing or sales focus, which may include product demonstrations, brand awareness, or outreach for recruitment or customer engagement.
a) Promotional activities must be clearly labeled as such and kept separate from formal academic instruction.
b) Promotional presentations must not interfere or overlap with academic schedules.
c) Preference for time slots and locations will be provided to educational presentations and CVM events over presentations that are primarily promotional in nature. 
d) Sales representatives may not access students or faculty without an invitation and approved visit.
e) Visits must be pre-approved by the Office of Student Services if working through a club or student representative; and the Dean’s Office or the Department of Veterinary and Clinical Life Sciences if working through a faculty member. 
f) Promotional materials, branded items, and free samples are subject to gift limitations (see below).
g) Promotional presentations will not be allowed during 1st year-student orientation activities or during graduation ceremonies. Companies and their student representatives who desire early student access should consult the OSS for contact ideas and approval. 
h) Product demonstrations or informal displays must remain within the scope of the scheduled event.
i) Price lists, ordering instructions, or future purchase options may be shared, but must not pressure students to buy or sign up.
j) Student contact information will not be provided to vendors or community partners.

3. Event Sponsorship - Financial or in-kind support for a student or faculty-led event, such as a lunch-and-learn, seminar, or club activity.
a) Community partners are encouraged to financially support educational or wellness events, club meetings, student socials, or career development activities.
b) All sponsorships must be coordinated through the Office of Student Services and require completion of an Event Intent Form .
c) Sponsorships must be equitable, optional for students, and not tied to any purchase or obligation.
d) Signage and branding may be included with approval, but events must remain primarily educational or community-focused.
e) Community partners may choose to sponsor one or multiple events, and sponsorship levels are based on the percentage of event costs covered:
  Sponsorship Levels:
· Gold (50% or more of event cost): Title sponsor, ability to offer promotional material and to actively engage and talk with students. Acknowledgement on all event announcements and flyers. 
· Silver (25–49%): Ability to hand out promotional material. Acknowledgement on all event announcements and flyers.
· Bronze (10–24%): Acknowledgement on all event announcements and flyers.

Important Guidelines:
Category exclusivity applies: Only one company per sector per event. If you are the Gold sponsor, no other company in your category may sponsor that event at any other tier.
We can accommodate multiple Silver and Bronze sponsors per event, if they are from different sectors.

4. Continuing Education (CE) Activities - Any approved post-graduate educational activity that helps veterinarians or veterinary students stay current with evolving practices and requirements.
a) CE sessions offered by partners must follow recognized veterinary CE guidelines (e.g., AAVSB-RACE standards).
b) All CE opportunities must be reviewed by USU CVM for educational value, content quality, and conflict-of-interest considerations.
c) Faculty-led CE offerings may invite external sponsorship but must maintain academic independence.
5. Independent Sales Visits
a) Walk-in sales visits without prior invitation and approval are not permitted.
b) Vendors seeking to meet with faculty or staff must submit a request to the Dean’s Office or the Department of Veterinary and Clinical Life Sciences.
c) Student contact information will not be provided to vendors or community partners.


Gifts, Compensation, Promotional Materials and Giveaways
1. Annual Aggregate Limit
a) The total value of all food, promotional items, gift cards, or similar giveaways received by an individual student from a single vendor must not exceed $100 per academic year.
b) This de minimis cap includes materials distributed at vendor-hosted events, during club meetings, or at CVM-sponsored activities.
c) Meal sponsorships should be clearly outlined in the Event Intent Form , including the meal type, vendor, anticipated cost per person, and anticipated headcount.
d) No more than two visits from the same community partner per semester whether hosted by a representative or club. 

2. Meal Sponsorships
a) Vendors who wish to sponsor meals during an event are welcome to do so, but the cost must not exceed $20 per student. This guideline ensures equity and aligns with university spending expectations.
b) Meal sponsorships should be clearly outlined in the Event Intent Form , including the meal type, vendor, anticipated cost per person, and anticipated headcount or limits to attendance. 
c) Alcohol is strictly prohibited at any student event.

3. Event-Based Distribution
a) It is acceptable for community partners to pay the university a specified sum to set up a booth at a university event (e.g. Continuing Education conferences). Items of nominal value such as pens and notepads may be provided by vendors to university faculty, staff, or students who visit a booth, or who attend a presentation made by the vendor, if the giveaway items are made available to participants in a manner whereby all participants have an equal opportunity to receive the item.
b) All giveaways must be distributed equitably and in conjunction with approved events or structured interactions (e.g., student club meetings, professional development events).
c) Vendors may not provide individualized gifts to specific students outside of approved events.
d) Giveaways should not be contingent on participation in surveys, sign-ups, or follow-ups. 
e) Branded items (e.g. pens, notepads, tote bags) are welcome if they meet these guidelines. 
f) Any item of higher value mut be approved in advance by the Office of Student Services. 
g) List any proposed promotional materials or giveaways in the Event Intent Form . 

4. Gifts vs. Educational Donations
a) A community partner may make unrestricted monetary donations to the university.
b) Community partners may be invited to speak at specific program events, however any unrestricted monetary donations made by the vendor may not be tied specifically to a particular speaking engagement.  
c) Donations of equipment, instructional materials, or consumable supplies intended to support specific educational experiences (e.g., anatomy labs, simulation models, wet labs) are exempt from the $100/student/year limit. Substantive donations should be coordinated through the Director of Development and tracked through the business services office.
d) These donations must be coordinated in advance with the Office of Student Services and/or relevant course faculty, or club advisor.
e) Exclusions from the definition of a gift are items provided at a discount or free as part of a research project, and prizes or awards from bona fide competitions. 

5. Prohibited Items and Practices
a) Vendors may not offer cash, cash-equivalent incentives, or personal gifts to students under any circumstance.
b) The College does not permit raffles, lotteries, or prize drawings involving student participants without prior approval.
c) Alcohol is strictly prohibited at any student event.
d) Community partners may not directly provide food or any other gifts to individual university employees or students. Faculty and staff interactions with corporate sponsors are covered under USU Rule 036. Specifically, this policy addresses the receipt of gifts which refers to Utah Public Officers’ and Employees’ Ethics Act Section 67-16-5(2). The interactions with corporate sponsors providing a meal, or the occasional nonpecuniary gift, having a value of not in excess of $50 are exempted.  
 
6. Student Representatives
a) Entities may employ an official student representative from the CVM student body with approval from the Office of Student Services (OSS) if the entity has products or services which align with the educational, research, or service mission of the CVM or which contribute to the daily activities of a veterinary professional. 
b) Student representatives may commit to voluntary positions or roles with outside entities. However, each organization will contract with the individual student for expected work efforts, including projected effort time and compensation. As a general guideline, the CVM suggests students be expected to work no more than 40 hours/semester at an expected compensation of no less than $15/hour. 
c) Organizations will apply to the OSS for approval of the goal(s) of the contract agreement and for assistance to recruit an official student representative. After initial approval, future approvals and continuation of the student representative position must be renewed annually with the OSS.  
d) Changes in student representation or commercial contacts with individuals must be reported within 15 days to the OSS. 
e) Student representatives must remain in good academic standing to continue as student representatives. It is the student’s responsibility to communicate their current academic standing and eligibility to serve the entity. The OSS will not disclose academic standing to outside entities. The student will be reminded of their academic obligations and their information as a representative will be removed from the CVM website. 
f) Student Representatives may promote events or make product announcements following these guidelines:
i. May use the CVM email listservs for students and employees ONE time per semester to solicit participation in their respective program. All subsequent communications and transactions should be conducted without use of state resources and through voluntary participation.
ii. Fliers and announcements may be hung in designated areas. 
iii. May use unofficial communication channels such as Discord as often as needed, but avoid spamming. Complaints received by the OSS from the CVM community will be sent to the representative or host and the community partner. 

Event Intent Form
a) To hold a commercial community partner sponsored event at or with the USU CVM, the organization or student representative must submit an Event Intent Form  to the OSS a minimum of four weeks in advance of the event. Failure to do so may jeopardize the ability to accommodate the request. The OSS and CVM administration reserves the right to decline approval of any event with justification. 
b) When filling out the Event Intent Form  include the following: 
· A description of the proposed activity  
· Name of the external speaker and presentation topic 
· Types of products, materials, or services to be distributed or marketed
· Food provided and estimated cost per student
· Limits placed on attendance. 

c) The OSS will review event proposals and may forward the materials to the appropriate faculty for advice on approval of the distribution of products, educational materials, marketing materials, or invitations to external speakers. Appropriate faculty are those whose discipline, clinic section, or course is directly related to the subject area involved in or possibly affected by the distribution of the product, educational materials, marketing materials, or external speaker topics.

Check-In & Parking Information
Parking Options:
Public parking on the USU campus is not free. To find all parking options visit: https://www.usu.edu/parking/files/parking-maps/VisitorMap.pdf 
Closest Parking Options: 
The following are the closest and largest public parking spaces on the USU main campus. They are open and enforced 24/7. The rates are $2.00/hour, with a maximum of $10.00/day. 
1. Big Blue Parking Terrace - Big Blue Terrace Google Maps link (850 E 700 N, Logan, UT 84322) is a central parking garage minutes away from most CVM facilities on USU main campus. Hourly and daily rates apply.
2. TSC Visitor Parking Lot – TSC Visitor Parking Lot Google Maps link (850 E 700 N, Logan, UT 84322) is a central parking lot minutes away from most CVM facilities on USU main campus. Hourly and daily rates apply. 
3. Aggie Terrace – Aggie Terrace Google Map link (600 N 700 E, Logan, UT 84322) is a multi-use parking garage on the west side of campus and a 5 minute walk from most USU central facilities. 
Check-In & Badge Pickup:
Upon arrival, all vendors must check in at the Office of Student Services, located in AGRS 205 (Quinney College of Agriculture and Natural Resources Building, Room 205, Champ Dr., Logan, UT 84322) QANR Building Google Maps link 
A visitor badge will be issued and must be worn visibly for the duration of your time on campus. 
Additional support materials, maps, and guidance will be provided at check-in.					
Contact Person: For questions, sponsorship ideas, or to begin planning a visit.
Rami Heers, Student Services Coordinator
rami.heers@usu.edu or DVMstudentservices@usu.edu; Office: (435) 760-1795
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